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Visibility of System Status 4/5

Cassandra Dittmer cassandradittmer.com

Cassandra Dittmer’s website flows so that the user understands the 

process of how they go about purchasing the service. They know the 

outcome is a purchased styling package with Cassandra. The purchase 

form used causes a prompt signup and checkout process. The user get 

their feedback almost immediately. Overall, the rating for the website is 

“good.” There are no found violations of the usability heuristic “visibility 

of system status.”

http://cassandradittmer.com


Match between system and the real world 4/5

Cassandra Dittmer’s website uses language that is clear, concise, and 

appropriate to eco-friendly users. The information in which she can help 

appears in natural and logical order. The user understands the checkout 

process via a clickable “Purchase Here” button and a quick checkout via 

common Typeform. Overall, the rating for this app is “good.” There are no 

found violations of the usability heuristic “match between system and 

the real world.” 



Aesthetic and minimalist design 4/5

The Cassandra Dittmer website interface contains information relative 

to the goal of the company, which is to support sustainable fashion. The 

styling services page is designed in a hierarchical manner with the title 

“Stying Services” in all caps. Below that, a smaller font is used to explain 

more about the stylist and services. The flow is scrollable, and it looks 

attractive. From a visual design perspective, the rich colors impress and 

instill trust. The overall evaluation is “good” when comparing the website 

to the usability heuristic “aesthetic and minimalist design.” The signal-to-

noise ratio is favorable and the user can easily use the website. 



Consistency and standards 4/5

The CTA buttons used are: “Subscribe Here,” “Purchase Here” and 

“Click Here.” They adhere to industry conventions. The information 

architecture is straightforward and also follows industry standards. The 

website is a scrollable platform that offers the user the information they 

were looking for and offers “call to action” buttons to click on so they 

can purchase the styling service or subscribe. The overall evaluation is 

“good” when comparing the app to the usability heuristic “consistency 

and standards,” and it does not violate this particular principle.

The Cassandra Dittmer website is designed for efficiency but is also 

attractive. Users will feel comfortable going through the process of 

purchasing a service, and they will trust that they are making the right 

decision. The minimal user interface design and colors create a calm 

browsing experience. Less is certainly more in this case. The somewhat 

heavy information pertaining to the sustainable practices of the fashion 

industry is made to feel light and airy. This is no small feat. 

The services offered are the same as what is offered on Eco-stylist, 

but the Cassandra Dittmer website makes the e-styling experience 

feel more exciting and special. The user becomes emotional by reading 

about Cassandra’s noble mission and wants to contribute to it. By using 

Cassandra as the persona, the user wants to dress like her, be glamorous 

like her, and be ethical like her. The user can quickly move from wanting 

to be an ethical fashion supporter to being an ethical fashion supporter, 

with the use of this website. The company successfully uses strong 

branding, consistency, and video content to market to the users.
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Aesthetic & Minimalist Design 3/5

Deni Kiro

The design is truly stark, taking advantage of a muted color palette to 

bring the images to the forefront. However, the use of white space is 

uncomfortable. 

Balance: The images are odd dimensions, dwarfing their details on the 

main page. Balance is stronger on Service Detail pages, where the longer 

text stands up to the images. 

Alignment: Deni Kiro clearly follows a grid, so alignment is obvious. 

Proximity: The photo grid is too tight on the horizontal, and inconsistent 

with the lateral. Elements don’t have enough room to breath.

Repetition: Because of the grid, repetition is clear and consistent. 

Color: A muted Color palette brings the images to the forefront

denikiro.com

http://denikiro.com


Consistency & Standards 4.5/5

Deni’s Services pages follow e-commerce standards, which can help 

Users better understand where they’re at and what they’re doing. They 

don’t have to relearn how to review an offering for this site specifically, 

helping them to focus on the offering itself. 

Clear Language is used that matches Users’ experience on other 

websites. No idiosyncratic terms that may be confusing for Users. 

“How it Works”

“What You Get”

“Buy Now”

The only weird element is “related products” which threw me off, as 

they’re offering Services. 

Each Service gets its own detail page, hopefully giving Users enough 

information to decide. 



Content Consistency 3/5

Deni Kiro focuses on the persona of Deni herself, even in the images 

of the Service Details. This doesn’t match with the content of the 

accompanying text, meaning that more text must be used to convey to 

Users that the service is for them not for Deni. 

For the sustainable styling specifically, Deni Kiro does not provide 

any examples of sustainable brands, or metrics for how they evaluate 

“Ethics” and “Sustainability”. This removes User’s ability to confirm for 

themselves if Deni is earnest, or greenwashing. 



Match Between System & Real World 4/5

User Control & Freedom  4/5

The Booking Calendar is a calendar. Here, too, System status is visible to 

the User as they’re selecting a slot. 

Affordances are given throughout the booking process, and the ability to 

cancel a transaction is available at any point.



The site is fine: being built with a template means that the base Usability 

meets a decent standard. Because it doesn’t try to reinvent its approach 

to presenting services, Users will feel more at ease moving through the 

process of identifying and purchasing one. 

Despite the Minimalist color palette, certain pages feel crowded, leaving 

the site to feel like an extension of her instagram, rather than a business. 

This potentially undermines her goal. 

While her services offered are comparable to Eco-Stylist, her visual 

tactic is different, focusing on the persona of Deni as the main selling 

point. 

This accentuates the “Personal” of Personal Style. There are no visual 

examples of how she has successfully styled someone other than herself. 

My best speculation is that her services are most purchased by followers 

who are looking for her. I can’t say if this is useful to users when selecting 

a service. 

K E Y  TA K E AWAY S

The content of the text focuses on the benefit to the user, what they 

expect to receive, and the time they will get. 

These are all very useful details when choosing a product or service. 

However, Denikiro.com doesn’t provide brands, past examples, or 

metrics, which leaves significant room for misinformation for users 

looking to meaningfully edit their wardrobe. There are few options on 

this site for Users to dig deeper into information, should they choose. 

The detail pages could benefit from an expanding “More information” 

section, which would allow for users to decide for themselves exactly 

how much information they need to ingest before they make their 

choice. 

The images should also be used to convey information specific to the 

service itself. That it’s all images of Deni leaves me feeling that I will wind 

up looking like Deni when she’s done with me. Some people go for that. 

Some people will think they’re dealing with a hobbyist, not an authority. 



Aesthetic & Minimalist Design 3/5

Next Level Wardrobe

The main layout is easy to understand with the main information given 

on the homepage in a short and succinct way. Text blocks are small 

enough to easily read through with helpful headlines that direct the eye. 

Apply page is set up as an embedded Google Form. While easy to work 

through it doesn’t feel professional or branded in any way. 

nextlevelwardrobe.com

http://nextlevelwardrobe.com


Content Consistency 2/5

Button types and design are fairly consistent throughout the site though 

the Apply button at the bottom of the About page is set up differently 

and doesn’t have hover effects similar to the other buttons. Content 

width is also not consistent with text blocks sometimes close to the 

edges of the screen other times centralized. The testimonials section is 

broken up into two parts with a highlighted testimonial and a slider. The 

highlighted one is built with text and images and the other is scrolling 

images with text embedded. 



Visibility of System Status 3/5

Inner pages include breadcrumbs at the top of the page to help show 

where the user is inside the architecture of the site. Button hover effects 

give feedback to the user before they click to go to a new page. Icons in 

the results section on the homepage are hover-able which is confusing to 

users since clicking on them doesn’t bring you to a new page or popup. 



Match Between System & Real World  3/5

The website uses general language and signals that this is a service 

for professionals versus everyday clothing. Users have to scroll to 

the middle of the homepage for details on how the service works 

after reading through customer testimonials. The results section uses 

recognizable icons for each result to add interest and split up content. 

Photography is used on a few pages showing the main stylist working 

with clients to style them. Photos on the About page give users a clear 

understanding of Cassandra’s style. 



Overall Next Level Wardrobe focuses most of its content on the main 

stylist and her offerings. Similar to Eco-Stylist the site features an up-

to-date blog with links to apply embedded in the text. The main purpose 

of the site is to push people to sign up through the style consultation 

application and many of the pages have direct links to this. Because of 

this, it feels like the site has a singular focus and makes understanding it 

easier. 

The design of the site is fairly lackluster due to a lack of photography 

and color. The photography that is used looks like stock photography 

with the occasional “realistic” image used in the testimonials section. 

The gray, white, and black color scheme feels professional but the 

inconsistent margins and padding refute that feeling. There is also an 

overabundance of highlighted/bolded text that makes readability of the 

site go down.
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